Target Groups and Subjects
· Upper secondary level II: AHS and BHS
· Vocational schools
· University/FH
· Business subjects
· Geography
· Digital education
· Education for Sustainable Development (ESD)

[bookmark: Slide Number 1]Online Survey: Shopping Behaviour

Duration
1 lesson (also suitable as homework)

Type of Exercise
· Small group work or pair work
· Also suitable as individual work/homework

Difficulty [image: A picture containing text  Description automatically generated]

Curriculum Links
· Transport and mobility
· Digitalization
· Environment and sustainability
· Globalization



Short Description
Students create a short online survey with 4–5 questions about shopping behavior, using tools such as Mentimeter, Google Forms, or Kahoot. The goal is to use suitable question formats (multiple choice, scale, ranking) to capture aspects of consumer behavior and identify possible connections with transport volume.

Learning Objectives
· Students develop their own questions to assess and critically reflect on everyday consumer behavior.
· Students learn about different digital survey formats (e.g., multiple choice, scale, ranking) as well as digital tools for creating surveys and use them purposefully.
· Students develop awareness of sustainable shopping and mobility, compare and reflect on their own behavior as well as that of others.
· Students work collaboratively in teams.
Handout for the Lesson

The assignment on the following page 2 is suitable for printing as a handout for the lesson.
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Create a short online survey (4–5 questions) about consumer behavior.
Develop 4–5 questions that you would like to ask your classmates about shopping behavior.
Which aspects of shopping behavior are relevant?
How can your survey help to find out something about the connection between consumption and transport?

Suitable survey tools include, for example:
· Mentimeter
· Google Forms
· Kahoot!

Think about which question format you would like to use. Examples of question formats:
· Multiple choice (“Where do you most often buy clothes?”)
· Ranking (“Rank the following consumer decisions according to how strongly you think they influence freight transport.”)
· Scale: from “strongly disagree” to “strongly agree” (“How likely is it that you return an order?”)
· Open-ended format: word cloud, collecting personal opinions
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Guide for Teachers


Support for creating the survey:
Variety of Question Formats: Encourage students to use different question formats – e.g., multiple choice, scales (e.g., from “never” to “always”), rankings, or open-ended questions. This allows different aspects of consumer behavior to become visible.
No “right” or “wrong”: The questions should not be knowledge-based, but rather reflect the class’s shopping behavior. The aim is to identify patterns and stimulate discussion – not to evaluate.
Link to Transport and Sustainability: Support the groups in developing questions that also allow conclusions about mobility and transport behavior (e.g., “How often do you drive to go shopping?” or “Which means of transport do you use when shopping?”).


Sample questions for the survey:
How often do you shop online and which products do you prefer to order online?
How likely is it that you will buy regional products more often in the future? How important is environmental protection to you personally when shopping?
How consciously do you pay attention to the origin or shipping method of products when shopping online?
Do you know sustainable online shops or delivery services? Do you use them? What would need to change for you to buy regional products more often?
How could your own consumer behavior influence freight transport?
What would be a realistic first step for you toward more sustainable shopping behavior?


Conclusion in the Whole Class: Groups exchange surveys (rotation or QR codes)
· Each group scans the QR code or opens the survey link of another group.
· They answer the questions and view the results live (e.g., as a word cloud, chart, etc.).


Discussion: What stands out? What is surprising?
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